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Dutch wasted food entrepreneurs started a joint campaign in
2018

“Waste is Wonderful”
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Vision:
Entrepreneurs that solve societal challenges with passion, perseverence and

entrepreneurial creativity are essential for the transition to a futereproof food system.
Collaboration is key to accelerate.
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Mission:
We solve foodwaste in the food chain by setting the example with our products and in our
own supply chains.




Inspiring companies to act against food waste
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Offering an easy first step to start
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Light, subsidized organisation on its way to selfsupported

Board:

3 entrepreneurs, 2 independant members.
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Chief VIV: (0,3 FTE) Focusgroups:
Impact

H NATIONALENR | |

Acces to retalil
POSTCODE LOTERU) Chief direct to market /Mrketing _
(0,4 FTE) (0,4 FTE) Access to foodservice

Campaigns

Business support

Creative support

Fulfilment
partner




Today with 23 participating entrepreneurs ,e,k
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Jointly develop markets,
Shared definitions, build sales and impact

campaigns and services

Increased professionality,
more robust

entrepreneurs
Concepts and

communication to inspire
food businesses to act
with us.

Attractive collective,
motivated fans and
partners

Learn together and help
eachother
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What did we achieve last year?
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Shared voice and impact

85.000 kg of
food waste
saved In direct
shared
activities
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